
Course Title: Ethics In Business-NAF  

Course Syllabus 
Course Description: This course introduces the importance of ethics in business. Students focus 

on the significance of ethics to stakeholders; examine who bears responsibility for monitoring 

ethics; and explore ethical situations common in organizations. 

 

Course Goals:  

 Examine how ethics affects various business disciplines  

 Consider the impact of organizational culture.  

 Explore ethics as social responsibility, the evolution of ethics in international business, and 

how the free market and ethics can coexist. 

 

Prerequisite: N/A 

 

Program: Business, Management Administration & Finance  

 

Culminating Project: Students apply what they have learned over the course to the culminating 

project by researching a real corporation in relation to ethical business practices. Working in teams, 

students evaluate whether the corporation’s stated and demonstrated ethical behavior aligns with 

their own values. They present their findings in a formal presentation to a group of interested 

adults. Finally, students examine careers in ethics.  
 

Career Technical Student Organization (CTSO): Distributive Education Clubs of America 

(DECA) the cost is $40.00.  
 

Essential Question(s): How does an corporation ethical business practices align with their mission 

statements? Why should a corporation have ethical practices and what is it based upon?  

 

Assessments Procedures 

All assignment and tests are assigned a point value. The points earned by the student are totaled 

and divided by the points available to arrive at a percentage grade.  
 

The following graded scale will be used in assessing each student‘s knowledge and skills.  

90-100 = A                        80-89 = B  

70-79 = C                         60-69= D 

Below 60 = F 
 

Grades are distributed across categories listed below: 

Classwork =30%               Test=20% 

9 Week Exam=20%          Formative Assessment=30% 
 
 

AVAILABLE INDUSTRY CREDENTIALS: NAFTrack Certification, Microsoft Office 

Specialist 
 

 



COURSE OUTLINE 

Unit1: Getting Started 

Lesson 1: Course Introduction 

Estimated # of Class Periods: 4 

Learning Objectives 

 Deduce the skills and knowledge about ethics needed to be successful in an authentic project 

 Identify general ethics terms with which to build a taxonomy 

Lesson 2: Introduction to Ethics 

Estimated # of Class Periods: 4 

Learning Objectives 

 Create a working definition of ethics 

 Identify the characteristics of an ethical person 

 Develop a personal ethics assessment/self-check 

 Evaluate ethical dilemmas and propose ethical solutions 

 Compare and contrast personal ethics and social ethics 

Lesson 3: The Importance of Ethics in Business 

Estimated # of Class Periods: 4 

Learning Objectives 

 Evaluate and summarize the consequences of actual unethical business practices and 

behavior 

 Identify stakeholders who might be affected as a result of unethical business behavior 

 Display understanding of the importance of ethical corporate practices 

 Interpret whether people are more motivated by self-interest or by moral and ethical 

considerations 

Unit2: Ethics and the Employee 

Lesson 4: Employees’ Common Ethical Issues 

Estimated # of Class Periods: 2 

Learning Objectives 

 Display understanding of the ethical challenges employees face in a given scenario 

 Evaluate different types of ethical challenges employees face in the workplace, from 

conflicts of interest to unethical uses of corporate resources 

 Develop vocabulary in relation to the language of ethics 

 Design a poster that encourages employees to behave ethically 

Lesson 5: Employee Responsibility 

Estimated # of Class Periods: 3 

Learning Objectives 

 Characterize the concept of loyalty and identify some of the ways in which loyalty might 

conflict with a person’s ethics 

 Generalize about the degree to which employees should make personal sacrifices for their 

employers 

 Explain whistle-blowing, and describe the circumstances under which employees should 

blow the whistle on their employer 

 Compare and contrast different scenarios related to employee responsibility in the 

workplace and evaluate whether or not these situations warrant blowing the whistle 



Unit3: Ethics and the Manager 

Lesson 6: Managers’ Ethical Considerations 

Estimated # of Class Periods: 3 

Learning Objectives 

 Characterize the psychological relationship between authority and obedience 

 Compare and contrast the roles authority and obedience might play in regard to the 

workplace 

 Explain the concept of authority and the responsibility that authority figures have to behave 

ethically 

 Evaluate some of the ethical situations managers face as authority figures in the workplace 

and compare these with analogous situations in the school setting 

Lesson 7: Managing for Ethical Conduct 

Estimated # of Class Periods: 3 

Learning Objectives 

 Describe admirable qualities found in leaders and evaluate which of those qualities 

contribute to ethical leadership 

 Evaluate specific ways managers can inspire and uphold ethical conduct in the workplace 

 Describe specific examples of the ways a manager should promote ethical conduct in the 

workplace 

 

Unit4: Ethics and the Organization 

Lesson 8: Organizations’ Ethical Issues 

Estimated # of Class Periods: 3 

Learning Objectives 

 Identify different stakeholders in an organization and describe how competing interests 

might raise ethical issues in school and in the corporate world 

 Predict whether ways of reducing unethical behavior would be successful based on 

organization type 

 Evaluate the measures in place at the school to promote ethics and discourage unethical 

behavior 

Lesson 9: Organizational Culture 

Estimated # of Class Periods: 9 

Learning Objectives 

 Describe the culture in which he or she lives and how the concept of culture applies to 

school and work environments 

 Synthesize information he or she has learned about organizational ethics to apply to his or 

her own school 

 Design and plan a survey to gather information on peers’ ethical standards 

 Evaluate the results of a peer survey on ethical standards and summarize the findings 

Unit5: Ethics by Discipline 

Lesson 10: Ethics in Accounting and Finance 

Estimated # of Class Periods: 5 

Learning Objectives 

 Identify possible motivations for and consequences of unethical management of finances 



 Compare and contrast types of financial mismanagement and unethical accounting 

practices 

 Evaluate specific examples of financial mismanagement 

Lesson 11: Ethics and Legal Compliance 

Estimated # of Class Periods: 2 

Learning Objectives 

 Compare individual crimes and consequences to corporate crimes and convictions 

 Identify and explain some of the ways the US federal government regulates business for 

ethics and legal compliance 

 Explain how the seven minimum requirements of the US Federal Sentencing Guidelines 

relate to common principles in business ethics 

 

Lesson 12: Ethics and Human Resources 

Estimated # of Class Periods: 3 

Learning Objectives 

 Identify ethical issues involving fairness and equality that human resources departments 

face 

 Summarize and interpret a news story related to a human resources issue 

 Evaluate the ethical issues involved in a common human resources-related scenario 

 

Lesson 13: Ethics in Marketing 

Estimated # of Class Periods: 4 

Learning Objectives 

 Define marketing and list its main elements 

 Describe and explain the ethical issues involved in marketing 

 Analyze an example of unethical marketing and explain why it is unethical 

 

Unit6: Ethics and Society 

Lesson 14: Ethics and the Free-Market System 

Estimated # of Class Periods: 3 

Learning Objectives 

 Identify some of the ethical challenges associated with the free-market system 

 Compare and contrast the ethics of controversial industries 

 Evaluate the ethical standards of a company for which heor she would like to work 

 

Lesson 15: Social Responsibility 

Estimated # of Class Periods: 5 

Learning Objectives 

 Identify ways in which he or she considers the greater good in his or her daily life 

 Summarize a company’s environmental sustainability plan or policy 

 Evaluate the motives that drive corporate social responsibility 

 Evaluate a company’s community involvement 

 

 

 



Lesson 16: International Business and Globalization 

Estimated # of Class Periods: 10 

Learning Objectives 

 Describe ethics issues related to cross-cultural values and differences 

 List and compare some of the ethical issues involved in setting up or doing business abroad 

 Evaluate some of the ethical questions that arise in an increasingly global marketplace 

 Evaluate a company’s record of conducting business, marketing, and manufacturing abroad 

Unit7: Career Development in Ethics 

Lesson 17: Learning from Industry Experts 

Estimated # of Class Periods: 4 

Learning Objectives 

 Evaluate personal experience and qualifications for potential employment opportunities 

 Display understanding of potential employment opportunities 

 Develop a personal educational and career path for ethics in business 

 Describe personal ethical standards in a professional context 

Lesson 18: Project Presentation and Course Closure 

Estimated # of Class Periods: 6 

Learning Objectives 

 Demonstrate the ability to give a professional presentation 

 Evaluate personal experience and performance in the course 

 Monitor personal success in learning the key principles of ethics in business 

 Summarize key learning across the whole subject of ethics in business 

 


